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Andrés Wines Ltd. is a leading producer and marketer of quality
wines in Canada. With wineries in British Columbia, Ontario and Nova
Scotia, the Company markets wines produced from grapes grown in
Ontario’s Niagara Peninsula, British Columbia’s Okanagan Valley and
vineyards around the world.  

The Company’s award-winning premium brands include Peller Estates, Trius, Hillebrand

Estates, Thirty Bench, Sandhill, Copper Moon, and Calona Vineyards Artist Series VQA wines.

Complementing these premium brands are a number of popular-priced products including

Hochtaler, Domaine D’Or, Schloss Laderheim, Royal and Sommet. With a focus on serving the

needs of all wine consumers, the Company also produces and markets consumer-made wine kit

products through Winexpert Inc. and Vineco International. In addition, the Company owns and

operates Vineyards Estate Wines and WineCountry Vintners, an independent wine retailer in

Ontario with more than 100 well-positioned retail locations.

Andrés also markets and sells its ultra-premium wines and icewines in a number of export

markets, including the United States, Asia and Europe.

With the acquisition of Cascadia Brands Inc., the Company also markets craft beer under the

Granville Island brand and spirits under International Potters Distillers.

Andrés common shares trade on the Toronto Stock Exchange (symbols ADW.NV.A and ADW.B).
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F i n a n c i a l  a n d  O p e r a t i n g  H i g h l i g h t s

for the year ended march 31, in thousands of dollars, except per share amounts 2005 2004

Sales and earnings
Net sales $ 167,634 $ 1 5 5 , 9 1 0

Earnings before interest, income taxes and unusual items 15,360 1 4 , 7 5 9

Net earnings 8,538 9 , 5 7 0

Financial position
Working capital $ 29,823 $ 2 9 , 8 8 1

Total assets 162,819 1 4 6 , 9 7 4

Shareholders’ equity 87,168 8 1 , 3 0 8

Per share
Net earnings per Class A share

Basic and diluted $ 1 .77 $ 2 . 0 1

Dividends
Class A shares, non-voting $ 0.644 $ 0 . 6 4 4

Class B shares, voting 0.560 0 . 5 6 0

Shareholders’ equity $ 17.59 $ 1 6 . 5 2

Market value
Class A – high $ 29.05 $ 2 4 . 0 0

– low 21.00 1 6 . 0 2

Class B – high 34.00 2 4 . 4 5

– low 23.50 1 8 . 5 0

Analytical information
Return on average shareholders’ equity 10.1% 1 0 . 2 %

Return on average capital employed 11.5% 1 2 . 3 %

Ratio of current assets to current liabilities 1.6:1 1 . 8 : 1

       



Another Record Year: We generated another record year in sales
and profitability in 2005 as we continued to build our portfolio of premium
and ultra-premium brands and strengthen our presence through all our dis-
tribution channels. Key acquisitions subsequent to the year end ensure that
our track record of growth and performance will continue going forward.

Sales for the year ended March 31, 2005 rose 7.5% to $167.6 million which, combined with our

focus on the premium and ultra-premium market of the business, produced the highest operating

profit in our Company’s history. Our success this year, and indeed since Andrés was founded

more than forty years ago, is also the direct result of our unrelenting focus on producing the high-

est quality wines at the best possible value. 

Over the past five years our focus on the premium and ultra-premium market in Canada

has generated solid growth in our key brands — Peller Estates, Hillebrand Estates and Trius.

During fiscal 2005 we launched a number of new Trius red varietals, including Trius Merlot, Trius

R e p o r t  t o  S h a r e h o l d e r s

BUILDING ON OUR SUCCESS
During fiscal 2005 we launched three

new Trius red varietals; Trius Merlot,

Trius Cabernet Franc and Trius

Cabernet Sauvignon. These three 

varietals make up Trius Red. Each of

these products demonstrated strong

growth throughout the year. 
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Cabernet Franc and Trius Cabernet Sauvignon, all of which demonstrated strong growth through

the year. The new Peller Estates Heritage VQA series of wines also increased its presence in a

number of markets, while new products under the Hillebrand Estates brand also proved very pop-

ular with consumers and our customers. Our focus on producing the finest red wines in Canada is

generating increased market share in what is the fastest-growing wine market as our portfolio of

premium and ultra-premium red wines surpassed overall market growth in 2005 with sales vol-

umes increasing 14.6% for the year. 

Most importantly, while our sales have risen consistently over the last ten years, our premium

strategy has also generated increased profitability. Gross profit as a percentage of sales rose again in

fiscal 2005, supported by our ongoing initiatives to manage our costs and operate more efficiently.

Prestigious Awards

Once again in 2005 we were honoured with a number of prestigious awards and medals at 

domestic and international wine competitions. In total, Peller Estates received 67 awards, while

Hillebrand Estates and Trius were presented with another 40 medals. 

Among the most prominent of these awards was the gold medal presented to our Andrew

Peller Select Series Chardonnay Sur Lie at the 2005 Chardonnay du Monde competition held in

Burgundy, France. In addition, our Trius Grand Red 2001 was awarded a silver medal at Vinalies

in Paris. Other crowning achievements were the strong placing of our Peller Estates Private

Reserve Cabernet Sauvignon 2002 and Cabernet Franc 2002 at the inaugural Canadian Wine

Challenge in Chicago, and the gold medal won by Hillebrand’s Showcase Cabernet Franc Glenlake

Vineyard 2001 at the American Wine Society awards. 

AWARDS Also of note was the silver medal

awarded to our Trius Grand Red 2001 at

Vinalies in Paris as well as the numerous gold

and double gold medals won by our icewines.

PREMIUM AND ULTRA-PREMIUM
Among the most prominent of the awards won

this past year was the gold medal presented to

our Andrew Peller Signature Series Chardonnay

Sur Lie at the 2005 Chardonnay du Monde

competition held in Burgundy, France.
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Strong Distribution Channels

Supporting our growing brand portfolio are our ongoing efforts aimed at enhancing what has

become one of the strongest distribution channels in the Canadian wine business. In 2005 we

took a number of steps to enhance our competitive position.

Our Estate Wineries continue to welcome record numbers of visitors experiencing our fine

dining, tours, special events and access to exclusive vintages in our winery stores. Our world-class

winemaking capabilities were enhanced in 2005 through further investments in state-of-the-art

equipment and technologies, as well as a continued focus on crafting what we believe are the 

highest quality wines available in the Canadian market. These efforts are supported by our ongoing

innovations in direct-to-consumer marketing and delivery solutions, the cornerstone of our 

success in building strong and enduring relationships with wine lovers across Canada.

RETAIL EXPANSION: Our well-located

network of over 100 Vineyards Estate

Wines and WineCountry Vintners locations

continues to build consumer loyalty and

strengthen the market presence for our core

premium and ultra-premium products.

4 Andrés Wines Ltd.  Annual Report 2005



Our well-located network of over 100 Vineyards Estate Wines and

WineCountry Vintners locations continues to build consumer loyalty and

strengthen the market presence for our core premium and ultra-premium

products. The re-branding of our complete retail network over the last two

years which now reflects our premium products and the expertise of our

people is proving very successful.

During 2005, we increased support for our expanding list of fine

dining, club and hotel customers through our specialized sales force and

innovative programs such as sommelier training and promotions. Our direct

delivery service to these customers is also helping to increase our presence 

in this important segment of the business. We were also pleased to have won

contracts during the year to exclusively provide a full range of our wines 

to full service national restaurant accounts across Canada.

Our export sales rose by 43% in 2005 as Andrés became the leading

supplier of wine to the Canadian duty free market. New Asian markets and 

the launch of our icewines in key U.S. regions will result in further growth in

our export trade channel going forward.

Acquisitions completed in 2004 contributed to solid performance in

ESTATE WINERIES Our Estate Wineries

continue to welcome record numbers of visitors

experiencing our fine dining, tours, special

events and access to exclusive vintages in our

winery stores.

NEW MARKETS New Asian 
markets, and the launch of our
icewines in key U.S. regions, will
result in further growth in our export
trade channel going forward. 

Andrés Wines Ltd. Annual Report 2005 5



ACQUISITIONS As a result of the

Cascadia acquisition, we now have two

additional strong VQA brands as part of

our premium portfolio, Sandhill and

Calona Vineyards Artist Series, which

features the work of Canadian artists.

our consumer-made wine business in 2005. The introduction of new

premium wine kits and the purchase of Wine Not, a franchised network

of consumer-made wine retail outlets, in the fourth quarter of the year

will drive growth in this market of our business in the years ahead.

Key Acquisitions   

Subsequent to the year end, we completed the acquisition of two premi-

um brands – Thirty Bench Winery (“Thirty Bench”) of Beamsville,

Ontario, and Cascadia Brands Inc. (“Cascadia”) of Vancouver, British

Columbia. These new wineries complement our brand portfolio, add to

our sales going forward, and enhance our market presence and commit-

ment to the Canadian wine industry. 
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KIT WINES Vineco & Winexpert 

continue to set the standard of quality 

by producing a broad selection of wine 

kits designed for consumers who wish to

create their own award-winning wines to 

be enjoyed with family and friends. 

Recently, out of 2,247 entries at 

North America’s largest amateur wine

competition, Vineco and Winexpert 

earned 58% of the medals awarded to

wines created from wine kits. 



Thirty Bench is an ultra-premium wine producer located in the heart of the Beamsville

Bench in Ontario’s Niagara wine-producing region. The purchase of the winery, brands and 70

acres of vineyards gives Andrés a solid presence in one of Canada’s most sought after viticulture

areas, and adds to the Company’s premium estate wineries in nearby Niagara-on-the-Lake. 

Thirty Bench wines have garnered an enviable reputation resulting from their commitment to

producing ultra-premium wines through best-in-class vineyard management and artisinal wine-

making techniques, which include low yields, bunch thinning, hand harvesting, lengthy skin contact

and the use of premium oak barrels for aging. In addition to enhancing our portfolio of ultra-

premium brands, the purchase provides us with some of the oldest and most highly regarded vine-

yards in the region, supporting our ongoing investments in the supply and quality of our grapes.

Cascadia is one of Canada’s largest producers of premium brand wines, craft beers, and spirits

with production facilities in Kelowna and Vancouver, British Columbia. The Cascadia acquisition

adds the Sandhill, Calona Vineyards Artist Series and Copper Moon VQA brands, the Schloss

Laderheim, Royal and Sommet popular priced wines, as well as the premium Granville Island craft

beers and International Potters Distillers spirit brands to Andrés’ product offering. The purchase

is an excellent strategic fit, and significantly enhances our presence in the strong Western Canadian

marketplace. In the coming months we will be examining ways to capture production and overhead

synergies in our two B.C. facilities, in addition to marketing our new brands across the country. 
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GRANVILLE ISLAND
Also purchased as part of Cascadia,

the Granville Island craft brewery 

is one of Vancouver’s top visitor 

destinations with guided tours and

free tastings.



Looking Ahead

The Canadian wine industry continues to flourish, driven by demographic trends as an aging

population gravitates toward the more sophisticated experience wine offers, as well as the widely

reported health benefits of moderate wine consumption. Consumers are also significantly

increasing their purchases of premium and ultra-premium brands, a trend that has translated

into our revenue growth exceeding our growth in sales volume for the past six years. We expect 

this trend will continue into the future.

Going forward, we will continue to capitalize on the growth in demand for Canadian-made

wines by employing the same strategies that have been so successful in the past. Investments in our

winemaking capabilities will ensure that our quality remains second to none, while our ongoing

innovative sales and marketing initiatives will build and reinforce our strong brand equity through

all of our well-established market channels. The recent acquisitions of Thirty Bench and Cascadia

will also contribute to what we are confident will be another strong year.

The enjoyment of wine remains the best way to celebrate our lives, our families and our

friends. This simple truth – that wine is a metaphor for the quality of life – was a founding

principle when Andrew Peller started our Company over forty years ago, and we will maintain this

vision as we continue to grow our Company and meet our ultimate goal of increasing returns for

our shareholders.

In closing, we want to thank everyone at Andrés for their hard work and support over the

past year. Our success is the result of this dedication and commitment to our founding principles

and our vision, and we look forward to generating solid growth and enhanced performance for

years to come.  

Joseph A. Peller John E. Peller

Chairman President and CEO
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THREE GENERATIONS Peller Estates

combines Old World traditions with New

World methods to craft wines of superb quality

and character. Each bottle reflects the Peller

family commitment to winemaking excellence.



I began to dream of
those rolling 0elds 
covered with our vines.”
Andrew Peller
1903-1994

“
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The following management’s discussion and analysis (“MD&A”) provides a review of corporate and market
developments, results of operations and financial position for the year ended March 31, 2005 (‘2005’) in
comparison with those for the years ended March 31, 2004 (‘2004’) and March 31, 2003 (‘2003’). This
discussion should be read in conjunction with the consolidated financial statements for the years ended
March 31, 2005 and 2004 and the accompanying notes contained herein. Certain statements in this
discussion could be considered as forward-looking information. This information is subject to risks and
uncertainties that could cause actual results to differ materially from comments made in this management’s
discussion and analysis. These risks and uncertainties are discussed elsewhere in this document and in other
securities regulatory filings. Information contained in this management’s discussion and analysis is based
on information available to management as of June 30, 2005. 

Responsibility of Management
Management is responsible for the information disclosed in this MD&A and has in place the appropriate
information systems, procedures and controls to ensure that information used internally by management
and disclosed externally is, in all material respects, complete and reliable. As of the financial year ended
March 31, 2005, an evaluation was carried out under the supervision of, and with the participation of, the
Company’s management, including the Chief Executive Officer and Chief Financial Officer, on the
effectiveness of the Company’s disclosure controls and procedures. Based on that evaluation, the Chief
Executive Officer and Chief Financial Officer concluded that the design and operation of these disclosure
controls and procedures were effective as of March 31, 2005 to provide reasonable assurance that material
information relating to the Company and its consolidated subsidiaries would be made known to them by
others within those entities.

Overview
Andrés Wines Ltd. (“Andrés”) is a producer and marketer of quality wines and wine products, with winery
operations in Nova Scotia, Ontario and British Columbia, and vineyards in Ontario’s Niagara Peninsula
and British Columbia’s Okanagan Valley. Andrés produces award-winning wines under Peller Estates,
Trius, Hillebrand Estates and other brands. Subsequent to the end of the year, Andrés acquired Thirty
Bench Winery of Beamsville, Ontario and Cascadia Brands of Vancouver, British Columbia, adding a
number of new premium and ultra-premium brands to its product offering. With a focus on serving the
needs of all wine consumers, the Company markets a number of award-winning products for home

M a n a g e m e n t ’ s  D i s c u s s i o n  a n d  A n a l y s i s
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winemakers under its Winexpert and Vineco International brands. The Company’s products
are sold predominantly in Canada.

Over the past ten years, Andrés has taken decisive steps to increase its focus on the
premium and ultra-premium market of the Canadian wine market. The Company believes this
segment of the wine market is growing in Canada, and such products generate higher sales
and increased profitability compared to lower-priced table wines. The Company continues to
produce and market a number of popular-priced table wines including Hochtaler, Domaine
D’Or, Franciscan and Similkameen. 

Andrés’ stated mission is to build sales volumes of its premium and ultra-premium
brands by delivering to its customers and consumers the highest quality wines at the best
possible value. To meet this goal, the Company is investing in continuing improvement in
both its winemaking capabilities and in the quality of its grapes and wines. The Company is
focused on initiatives to reduce costs and enhance its production efficiencies. The Company
continues to expand and strengthen its distribution through provincial liquor boards, the
Company’s network of more than 100 Vineyards Estate Wines retail locations, estate wineries,
restaurants and other licensed establishments. This distribution network is supported by
sophisticated sales, marketing and promotional programs. In addition, the Company from
time to time evaluates the potential of acquisitions and partnerships, both in Canada and
internationally, to further complement its product portfolio and market presence. 

The Canadian Wine Market
The market for wine in Canada continues to grow, driven primarily by an aging population
favouring the more sophisticated experience that wine offers, as well as the widely reported
health benefits of moderate wine consumption. However, imports from major wine-
producing countries, particularly Italy and Australia, continue to expand their share of the
Canadian market, in many cases supported by extensive government subsidy programs that
are unmatched in Canada. Canada remains one of the world’s largest importers of wine,
resulting in a 22.7% growth in foreign wine sales in Canada over the past five years. To ensure
that fair and open trade practices exist in the domestic Canadian wine market, the Company
is working closely with other Canadian wine producers and the Canadian government to
address this important issue.

For the year ended March 31, 2005, consumption of wine in Canada (excluding Quebec,
where the Company does not participate, and excluding the refreshment wine category) rose
approximately 7.7% after a 5.7% gain in 2004. Imported wines represented the majority of
this growth, accounting for a 9.1% total volume increase in 2005. Canadian-made wines
experienced a slight decline in market share, falling to 37.4% of total Canadian wine sales
from 38.0% in 2004. Andrés’ share of the total Canadian market in 2005 was 10.3%, the
same as in 2004.

The Vintners Quality Alliance (“VQA”), established in 1989, has become recognized
throughout the world as the appellation system for Canadian wines that meet strict standards of
excellence. Andrés’ sales of its VQA-designated wines rose 10.2% in 2005 compared to 8.0% 
in 2004 as the Company continues to evolve its portfolio to meet the needs of consumers.

Red table wines continued to grow in popularity, with total Canadian volume sales
rising 11.4% in 2005 compared to 9.7% in 2004. Volume sales of Andrés’ red wine portfolio
were greater than overall market growth, rising 14.6% in 2005, while exceeding market growth
by rising 4.0% in 2004. Strong growth was seen in the Company’s Peller Estates, Trius and
Hillebrand Estates brands. Volume sales of white table wines in Canada rose 3.4% in 2005
and 3.9% in 2004, while Andrés’ sales of white table wines were up 4.5% in 2005 compared
to 3.7% in 2004.

Andrés believes that sales for wine kits in Canada declined by approximately 4% in
2005. The decline in sales of its Winexpert Inc. and Vineco International products was
slightly less than the decline in the overall Canadian consumer-made wine industry.

Since 1989, Trius Red has set

the standard for red wine

excellence in premium

Ontario wines. As the first

Canadian wine to ever win

“Best Red Wine” at the pres-

tigious International Wine &

Spirits Competition in

England, Trius continues to

earn the highest accolades

from wine critics.
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Financial Statements and Accounting Policies
The Company prepares its consolidated financial statements in Canadian dollars in
accordance with Canadian generally accepted accounting principles (“GAAP”). The
Company’s significant accounting policies are summarized in Note 1 to the consolidated
financial statements. The Company also utilizes EBITA (defined as earnings before
interest, incomes taxes, amortization and unusual items) to measure its financial
performance. EBITA is not a recognized measure under GAAP; however, management
believes that EBITA is a useful supplemental measure to net earnings, as it provides
readers with an indication of earnings available for investment prior to debt service,
capital expenditures and income taxes. 

Readers are cautioned that EBITA should not be construed as an alternative to net
earnings determined in accordance with GAAP as an indicator of the Company’s
performance or to cash flows from operating, investing and financing activities as a
measure of liquidity and cash flows. The Company’s method of calculating EBITA may
differ from the methods by which other companies calculate EBITA and, accordingly,
EBITA may not be comparable to measures used by other companies.

Effective April 1, 2004, the Company adopted the Canadian Institute of Chartered
Accountants (“CICA”) Handbook Section 3110 — Asset Retirement Obligations (“Section
3110”). Section 3110 applies to legal obligations associated with the retirement of long-lived
assets that result from the acquisition, construction, development and/or normal operation
of a long-lived asset. Under the new standard a company is required to record the fair value
of a liability for an asset retirement obligation in the period in which it is incurred.
When the liability is initially recorded, the cost is capitalized by increasing the carrying
amount of the related long-lived asset. The cost is amortized over the asset’s useful life.
The adoption of this standard had no impact on the Company’s financial statements.

Critical Accounting Estimates
During the year, management is required to make estimates or rely on assumptions that
are inherently uncertain. These estimates can vary with respect to the level of judgment
involved and ultimately the impact that these estimates may have on the Company's
financial statements. Estimates are deemed to be critical when a different estimate could
reasonably be used or where changes are reasonably likely to occur which would materially
affect the Company’s financial position, changes in financial position or results in
operations. The Company’s significant accounting policies are discussed in Note 1 of the
Notes to the Consolidated Financial Statements. Critical estimates inherent in these
accounting policies are set out below.

Accounts Receivable
The Company records an allowance for doubtful accounts to reflect management’s best
estimate of losses that may occur on sales during the year. This allowance was recorded
through a charge to the earnings and takes into consideration the financial condition and
recent payment patterns of customers and the general state of the economy. Management
believes that the allowance is sufficient to cover any risk of potential losses. Credit losses
were within management’s expectations.

Inventory Valuation
All inventories are counted as close as possible to year end without impacting the
operations of the Company. Management has provided an allowance for slow moving and
obsolete inventory which is considered to be sufficient for potential losses.

Property, Plant and Equipment
Property, plant and equipment are carried at cost less accumulated amortization.

Our Andrew Peller Series

Reisling Icewine recently

won gold at the 2005

Concours Mondial de

Bruxelles.
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Amortization is calculated on a straight-line basis in amounts that are sufficient to amortize the cost over
the estimated useful life of the asset. Details of the amounts classified as property, plant and equipment are
set out in the notes to the financial statements.

Goodwill
Goodwill on the purchase of Hillebrand in 1993, Vineco International Products in 1996, Brew King (now
named Winexpert) in 1997 and Distrivin and Winexpert in 2004 represents the excess of the purchase price
of acquired businesses over the fair value of the net assets acquired. An impairment test was conducted at year
end and, based on the results of this test, the Company determined that goodwill had not been impaired.

Intangible Assets 
Intangible assets primarily relate to customer contracts and customer based relationships that have been
acquired through recent acquisitions. The amortization periods related to these intangible assets are based on
the expected duration of the contracts and relationships acquired. Intangible assets will be tested for
impairment only when events or circumstances arise which indicate an impairment may exist. 

Income Taxes
Future income tax assets and liabilities are established for temporary differences between the financial
reporting and income tax bases of the Company’s assets and liabilities at enacted tax rates expected to be in
effect when such assets or liabilities are realized or settled. The Company reviews this position on an annual
basis at the end of the fiscal year. The Company believes that future income tax assets and liabilities are
properly recorded.

Fair Value of Financial Instruments
Accounts receivable, accounts payable and accrued liabilities and short-term bank indebtedness are reflected
in these financial statements at carrying values, which approximate fair value due to the short-term maturity
of these instruments. Long-term debt has a floating interest rate and its carrying value, as reflected in the
consolidated financial statements, approximates fair value.

Interest on long-term debt has been fixed through the use of an interest rate swap. The interest rate
swap qualifies for the use of hedge accounting and as a result changes to the fair value of the swap is not

Our Peller Estates Heritage Series line

exhibited outstanding growth of 21%

over last year and is now found in

many of the most popular family

restaurants across the country.
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recorded through the income statement. 
The Company purchases wine and other inventory items throughout the year. These purchases are made

in United States dollars and the Company uses foreign exchange contracts as a hedge against changes in currency
values. These contracts are matched against forecasted purchases of inventory which are valued at the rate of the
foreign exchange contract. Unrealized gains and losses on foreign exchange contracts outstanding at year end
are deferred until the purchase of inventory occurs.

Results of Operations
Andrés capitalized on another year of strong growth in demand for Canadian-made premium wines. The
Company continued to focus on increasing sales of its Peller Estates, Trius and Hillebrand Estates brands
which resulted in increased sales and profitability in 2005 compared to 2004 and 2003.

for the year ended march 31, in thousands of dollars, except per share amounts 2005 2004 2003

Sales $ 167,634 $ 155,910 $ 147,856

Gross profit 70,974 65,205 59,731

Gross margin (% of sales) 42.3% 41.8% 40.4%

Selling general and administrative expenses 50,245 45,616 41,141

Earnings before interest, taxes, amortization and unusual items 20,729 19,589 18,590

Unusual items – 2,218 –

Net earnings $ 8,538 $ 9,570 $ 6,929

Earnings per share — basic — Class A $ 1.77 $ 2.01 $ 1.50

Earnings per share — basic — Class B $ 1.54 $ 1.75 $ 1.31

Earnings per share — fully diluted — Class A $ 1.77 $ 2.01 $ 1.49

Earnings per share — fully diluted — Class B $ 1.54 $ 1.75 $ 1.29

Dividend per share — Class A $ 0.644 $ 0.644 $ 0.644

Dividend per share — Class B $ 0.560 $ 0.560 $ 0.560

Sales have increased in each of the last three years due to successful initiatives to increase volume sales of
the Company’s premium and ultra-premium wines through all of the Company’s trade channels. The
Company has invested in its sales and marketing efforts with the aim to grow sales volumes of its products,
through new and increased advertising and promotional initiatives in all trade channels, increased sales staff
focused on the licensee channel, investments in new upscale retail store concepts and layouts, training of retail
staff, and investments to increase tourism at its estate wineries. The Company’s consumer-made wine business
has also generated growth over the last three years as efforts to build sales volumes proved successful. In the
third quarter of 2004, the Company acquired the net assets of Distrivin Ltée. and the shares of Winexpert
Inc., the distributors of the Company’s Brew King consumer-made winemaking products in Eastern Canada.
Subsequent to the completion of the acquisition, Brew King Limited was renamed Winexpert Inc. In the
fourth quarter of 2005 the Company acquired Wine Not Inc. (“Wine Not”), a small chain of franchised
consumer-made wine retail outlets. 

Gross margin as a percentage of sales has increased in each of the last three years due primarily to
increased sales of the Company’s premium and ultra-premium brands. These brands generate higher gross
margins than sales of lower-priced table wines. The Company also benefited from reductions in the price of
wine purchased on international markets in 2004 and 2003, although international wine prices began to rise
significantly through the last half of 2005. The continued emphasis on cost controls and production
efficiencies also contributed to improved profitability over the last three years. 

Selling and administrative expenses have increased in each of the last three years as the Company
increased its sales, marketing and promotional expenditures to capitalize on increased demand for Canadian-
made premium and ultra-premium wines and to increase consumer awareness of its premium and ultra-
premium brands. The acquisition of Distrivin and Winexpert in the third quarter of 2004 also contributed to
the increase. Selling and administrative expenses were 30.0% of sales in 2005 compared to 29.3% of sales in
2004 and 27.8% of sales in 2003. The increase in 2004 was partially offset by the receipt of $0.5 million from
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overpayments made in prior years to the Ontario Grape Growers Marketing Board and to a refund in excise
taxes. Management expects selling and administrative expenses will increase in 2006 compared to 2005.

As a result of the increase in sales and improved gross margins, partially offset by the higher sales and
marketing expenses in each year, earnings before interest, taxes, amortization and unusual items (“EBITA”)
have increased in each of the last three years. 

Amortization expense has risen in each of the last three years due to investments made in the
Company’s estate wineries, vineyards and winemaking equipment. The acquisition of Distrivin and
Winexpert in the third quarter of 2004 and the franchise network of Wine Not retail outlets in the fourth
quarter of 2005 also increased amortization expense in 2005. Interest expense decreased in 2005 and
2004 due to lower rates of interest; this was partially offset by higher levels of bank indebtedness resulting
primarily from increases in working capital and acquisitions made in the third quarter of 2004 and in the
fourth quarter of 2005.

In the second quarter of 2004, the Company completed the sale of its Alberta winery for proceeds of
$2.6 million. This facility had been closed since March 28, 2002. As a result of the property disposition,
the Company recorded a pre-tax gain of $2.2 million on the sale in 2004. As a result, net earnings for
2004 included an after-tax gain of $1.7 million or $0.36 per Class A share related to this property sale. 

The weighted average number of shares outstanding as at March 31, 2005 increased by approximately
1.3% compared to the end of 2004.

In addition to Trius Red and the new

Trius Varietals, the products below make

up the rest of the Trius family. The Trius

family is projected to be a 60,000-case

brand by the end of fiscal 2006
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Quarterly Performance
In thousands of dollars, except per share amounts Q1 05 Q2 05 Q3 05 Q4 05 Q1 04 Q2 04 Q3 04 Q4 04

Sales $ 40,256 $ 42,758 $ 47,725 $ 36,895 $ 35,764 $ 39,247 $ 45,067 $ 35,832

Gross profit 17,184 18,422 20,658 14,710 14,237 16,107 20,330 14,531

Gross margin  (% of sales) 42.7% 43.1% 43.3% 39.9% 39.8% 41.0% 45.1% 40.6%

EBITA 4,741 4,623 8,831 2,534 4,349 4,025 8,756 2,459

Unusual items – – – – – 2,197 – 21

Net earnings $ 1,859 $ 1,783 $ 4,498 $ 398 $ 1,681 $ 3,102 $ 4,298 $ 489

Earnings per share – basic – Class A $ 0.39 $ 0.37 $ 0.93 $ 0.08 $ 0.36 $ 0.65 $ 0.90 $ 0.10

Earnings per share – basic – Class B $ 0.34 $ 0.32 $ 0.81 $ 0.07 $ 0.31 $ 0.57 $ 0.79 $ 0.08

Earnings per share – diluted – Class A $ 0.39 $ 0.37 $ 0.93 $ 0.08 $ 0.36 $ 0.65 $ 0.90 $ 0.10

Earnings per share – diluted – Class B $ 0.34 $ 0.32 $ 0.81 $ 0.07 $ 0.31 $ 0.57 $ 0.79 $ 0.08

The Company has generated consistent year-over-year sales growth in each quarter over the last two years, due
primarily to the Company’s successful initiatives to increase volume sales of its premium and ultra-premium
wines and to the impact of acquisitions. Gross profit margins narrowed in the last two quarters of 2005
compared to 2004 due primarily to increases in the cost of imported wines compared to the prior year
periods. Sales and marketing expenses have increased on a year-over-year comparison as the Company
increased its efforts to capitalize on strong demand for its products. In the second and fourth quarters of
2004 the Company recorded a gain on the sale of its Alberta winery, which had been closed effective 
March 28, 2002. 

The third quarter of each fiscal year is historically the strongest in terms of sales, gross profit and net
earnings due to increased consumer purchasing of the Company’s products during the holiday season.

Liquidity and Capital Resources
as at march 31, in thousands of dollars 2005 2004 2003

Current assets $ 79,401 $ 68,493 $ 59,049

Property plant and equipment 55,897 53,871 51,233

Goodwill 23,759 23,793 21,324

Other assets 3,762 817 400

Total assets $ 162,819 $ 146,974 $ 132,006

Current liabilities 49,578 38,612 31,680

Long term debt 17,313 19,563 22,130

Future income taxes 8,760 7,491 5,675

Shareholders’ equity 87,168 81,308 71,521

Total liabilities and shareholders’ equity $ 162,819 $ 146,974 $ 132,006

During 2005, the Company generated $6.8 million in cash flow from operating activities after changes in
non-cash working capital items, compared to $4.2 million in 2004. Inventories increased due to higher
purchases of grapes and wine at higher prices and higher earnings in the period, not including the gain on the
sale of the Alberta winery. Accounts receivable increased as at March 31, 2005 compared to the prior year due
to increased levels of business experienced during the year. Inventories increased significantly at the end of
2005 due to increased levels of grape purchases and higher prices paid for imported wines.

Investments of approximately $8.7 million were made in 2005 compared to $10.0 million in 2004. 
The Company invested approximately $7.4 million in capital assets in 2005 compared to $7.8 million in
2004. In 2005, approximately $5.3 million (2004 — $5.5 million) was invested in new and updated wine
production equipment, including aging barrels, technology investments and other wine production equipment
to increase production capacity and enhance productivity. The Company invested $0.7 million (2004 — $0.8
million) in development of new systems and enhancements to its information technology infrastructure.
Approximately $0.3 million (2004 — $0.2 million) was spent at the Company’s estate wineries, including
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enhancements to its fine dining facilities, on-site wine shops and other tourism-related investments. 
An additional $1.1 million (2004 — $1.0 million) was spent in Vineyards Estate Wines on the launch of
upscale store concepts and store renovations. Net proceeds from the sale of the Company’s Alberta winery in
2004 amounted to approximately $2.6 million. In addition, in the third quarter of 2004 the Company
purchased the net assets of Distrivin Ltée. and the shares of Winexpert Inc. for cash consideration of
approximately $4.9 million. Distrivin and Winexpert were the distributors of the Company’s home
winemaking products in Eastern Canada.

In the fourth quarter of 2005, the Company purchased a small franchise network of consumer-made
wine retail outlets operating under the name Wine Not. The purchase price, which was approximately 
$1.7 million, primarily related to access to the franchised retail stores and was included in Other Assets in 
the period. 

Bank indebtedness increased in 2005 due to the acquisition made in the fourth quarter and increased
inventory levels due to higher prices for imported wine and higher levels of bulk wine and finished goods.
During the first quarter of 2005, 33,010 stock options were exercised for proceeds of approximately 
$0.4 million. 

The ratio of debt to equity increased to 0.59:1 as at March 31, 2005 from 0.57:1 as at March 31, 2004.
During the third quarter of 2003, the Company completed the refinancing of its long-term debt by entering
into a $25 million term facility for a period of seven years. Interest was fixed at an annual rate of 5.99%
through the use of an interest rate swap. At March 31, 2005, the Company had unused debt available in the
amount of $11.7 million on its demand loan facility and $10.0 million on a separate term facility to be used to
finance acquisitions. Management is confident it can generate sufficient cash flow from operations to meet its
debt servicing and principal payment requirements over both the short and the long term. 

Dividends paid over the last three years have remained at $0.644 per Class A share and $0.560 per Class
B share. The higher amount of aggregate dividends paid in 2005 relates to the increase in shares outstanding
resulting from the exercise of 33,010 stock options in the first quarter of the year. Working capital as at 
March 31, 2005 was $29.8 million compared to $29.9 million at the end of the prior year. Shareholders’
equity as at March 31, 2005 rose to $87.2 million or $17.59 per share compared to $81.3 million or $16.52
per share as at March 31, 2004. The increase is due to the strong earnings performance in 2005. 

Contractual Obligations 
The Company’s major contractual obligations as at March 31, 2005 were as follows:

Payment due by Period, in thousands of dollars

Total 2006 2007 2008 2009 2010 Thereafter

Long-term bank loan $   19,563 $ 2,250 $    2,250 $   2,250 $   2,250 $   10,563 $            –

Operating leases 8,414 2,739 1,732 1,210 996 866 871

Pension obligations 1,505 264 100 100 100 100 841

Long-term grape contracts 88,600 8,000 10,400 7,800 5,200 5,200 52,000

Total contractual obligations $ 118,082 $  13,253 $  14,482 $  11,360 $ 8,546 $   16,729 $   53,712

Included in operating leases are payments for leases on the Company’s Vineyards Estate Wines stores in Ontario.
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Common Shares Outstanding
The Company is authorized to issue an unlimited number of Class A and Class B common shares. Class A
shares are non-voting and are entitled to a dividend in an amount equal to 115% of any dividend paid or
declared on Class B shares. Class B shares are voting and convertible into Class A shares on a one-for-one basis. 

June 30, 2005 March 31, 2005 March 31, 2004

Class A shares 3,954,302 3,954,302 3,921,092

Class B shares 1,001,772 1,001,772 1,001,972

Total 4,956,074 4,956,074 4,923,064

Related Party Transactions 
In the normal course of operations, Andrés enters into transactions with various related parties. The
following is a summary of significant related party transactions for the last two fiscal years:

1. The Company has guaranteed debt of up to $1,750,000 for Rocky Ridge Vineyards Inc., a joint 
venture in which the Company has a 50% equity interest. The joint venture grows grapes on a 
vineyard in the Similkameen Valley in British Columbia.

2. The Company has provided a guarantee on loans of up to $250,000 for the Niagara-on-the-Lake 
Culinary School Inc., in which the Company has a 33N % equity interest.

Subsequent Events
On May 2, 2005 the Company completed the acquisition of Thirty Bench Winery of Beamsville Ontario.
Thirty Bench is an ultra-premium wine producer located on the Beamsville Bench. The purchase price of
approximately $4.5 million included the winery buildings, brands and 70 acres of vineyards.

On May 25, 2005 the Company purchased 100% of the common shares of Cascadia Brands Inc. of
Vancouver, British Columbia for $41.0 million. The Company assumed debt of $11.0 million on the
acquisition, which was subsequently refinanced, as set out below.

As a result of these acquisitions on May 25, 2005 the Company obtained additional financing from Bank of
Montreal in the amount of $50.0 million. The additional financing consisted of two separate credit facilities:

i) A seven year term bank loan of $35.0 million, which requires monthly payments of $250,000 plus
interest and matures on May 31, 2012. The Company entered into an interest rate swap which effectively
fixed the interest rate on this term bank loan at 5.3%.

ii) A bank loan in the amount of $15.0 million, which is fully due and payable on May 31, 2006. This 
facility will incur interest, payable each month, at a Banker’s Acceptance rate plus 1.5%.

Cascadia is one of Canada’s largest producers of premium wine, craft beer, and spirits with production
facilities in Kelowna and Vancouver, British Columbia. Sales for its most recently completed fiscal year were
approximately $42.0 million. The acquisition more than doubles the Company’s sales in the Western
Canadian market with an impressive array of VQA wines. The Company is working on plans on how best to
consolidate the employees and facilities.

Strategic Outlook and Direction
The Canadian wine market has grown over the past three years due primarily to positive demographic trends and
the shift in consumer preference to premium table wines. However, the share of the market held by domestic
producers has declined moderately. Imports of premium and ultra-premium wines have increased as consumers
favoured higher-priced varietal wines over lower-priced blended table wines. Andrés has increased its product
development and sales and marketing initiatives aimed at capitalizing on this growing trend.

Andrés will continue to launch new premium and ultra-premium wines in 2006. The acquisitions of
Thirty Bench and Cascadia Brands will also contribute to increased sales in 2006 as well as an enhanced presence
in the ultra-premium segment of the Canadian wine industry. Marketing and sales support will be focused on key
brands sold across the country, and management expects sales and marketing expenses for 2006 will rise
moderately. The Company will continue to increase its capital expenditure programs to support its ongoing
commitment to producing the highest-quality wines. The Company believes that the investments made over the
past few years will continue to result in increased sales and continuing improvement in profitability going



Andrés Wines Ltd. Annual Report 2005 19

forward. In addition, recent initiatives have led to an increase in export sales of the Company’s premium and
ultra-premium wines, particularly icewine.

The Company expects imported wine and concentrate pricing to continue to increase in 2006; however,
increased pricing and higher sales of premium wines should contribute to relatively stable profit margins
compared to the last quarter of 2005. The Company will also continue to evaluate investment opportunities,
including acquisitions, which support its strategic direction.

Risks and Uncertainties
The sale of wine is affected by current economic conditions and, accordingly, any changes in the economy
could affect Company sales. The reduction in travel resulting from external factors outside the Company’s
control could have an impact on sales through the Company’s estate wineries and restaurants, direct sales
through licensed establishments and export sales through duty free shops. The Company believes that these
effects will likely be temporary and will not have a significant impact on financial performance.

The Canadian wine market continues to be the target of low-priced imported wines from regions and
countries that subsidize wine production and grape growing to a much larger extent than they are subsidized in
Canada. In addition, many of these countries and regions prohibit or restrict the sale of imported wine in their
own domestic markets. The Company, along with other members of the Canadian wine industry, is working
with the Canadian government to rectify the unfair trade balance that exists within the domestic Canadian wine
market. 

The competitive nature of the wine industry internationally has resulted in the discounting of retail
prices of wine in key markets such as the United States and the United Kingdom due in part to an international
grape surplus. However, as international wine pricing has been strengthening due to the improved balancing of
supply and demand, the Company does not believe that significant price discounting will occur in Canada.

The Company purchases glass and other components used in the bottling and packaging of wine. The
largest component in the packaging of wine is glass, of which there are few domestic or international suppliers.
Andrés has taken steps to reduce its dependence on domestic suppliers through the development of
relationships with several international producers of glass and through carrying increased inventories of
selected bottles.

Andrés has identified that a foreign exchange risk exists on the purchases of bulk wine and concentrate
which are made in United States dollars. The Company does not engage in the hedging of foreign exchange
contracts for trading or speculative purposes. The Company has entered into a series of foreign exchange
contracts as a hedge against movements in U.S. dollar exchange rates. These contracts are reviewed periodically.
Each one cent change in the value of the U.S. dollar has a $60,000 impact on the Company’s net earnings.

Privatization of liquor distribution and retailing has been implemented in varying degrees across the
country. The possibility of privatization in Ontario remains a risk to the Company through its impact on the
Company’s retail operations. The provincial government is currently seeking advice from an independent panel
who are conducting a broad review of the existing system for the distribution and sale of alcohol in Ontario.
The Beverage Alcohol System Review will develop new recommendations for consideration on ways to get better
value for both consumers and government. Key issues being reviewed are shopping convenience, product
selection and pricing, while ensuring the revenue required to fund provincial initiatives in health care and
education continue. A report is expected before the end of July 2005. The provincial government has stated
that, should it consider privatization, it would engage in a consultation process and would acknowledge the
special role of Ontario’s wine industry.

The Company relies on both the domestic production of grapes and imports of wine from countries
around the world to produce and sell its wines. Although the supply of grapes and wine may be impacted by
weather and other conditions, as well as by general economic conditions, the Company has developed plans to
ensure that an adequate supply of grapes and wine is available to meet demand. The pricing of wine and grapes
is impacted by their supply and demand.

As an owner and lessor of property, the Company is subject to various federal and provincial laws relating
to environmental matters. Such laws provide that the Company could be held liable for the cost of removal and
remediation of hazardous substances on its properties. The failure to remedy any situation that might arise
could lead to claims against the Company. These risks are believed to be extremely limited.
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S h a r e h o l d e r s ’  E x c l u s i v e  W i n e  O f f e r

Once again this year, we are pleased to offer you four collections 
of the finest VQA wines from Hillebrand Estates and Peller Estates.

All wines are packed in a six-bottle wooden crate with tasting notes 
(including food and wine matching) and complimentary delivery 
anywhere in Ontario.

To order, please call 1-800-263-8465 or send an e-mail to byrequest@winecountryathome.com

All orders guaranteed. Recipient must be 19 years of age or older.

* Offer valid until September 30, 2005.

Hillebrand Summertime Collection – Total Value
$76.30; Shareholders’ Offer $69.00*
A selection of Hillebrand wines to enjoy throughout the summer.

Harvest Dry Riesling

Vineyard Select Gamay Noir Rosé

Vineyard Select Gewurztraminer

Vineyard Select Riesling Semi-Sweet 

Collectors’ Choice Chardonnay

Collectors’ Choice Cabernet Merlot

Trius Dinner Collection – Total Value $102.70;
Shareholders’ Offer $89.00*
Impress your dinner guests with these Trius wines.

Trius Brut

Trius Dry Riesling

Trius Chardonnay

Trius Merlot

Trius Cabernet Sauvignon

Trius Red

Peller Estates Private Reserve Collection – Total Value
$114.70; Shareholders’ Offer $99.00*
Six of the most popular wines from Peller Estates.

Private Reserve Sauvignon Blanc

Private Reserve Chardonnay 

Private Reserve Baco Noir

Private Reserve Merlot

Private Reserve Cabernet Franc

Private Reserve Cabernet Sauvignon

Peller Estates Gold Medal Collection – Total Value
$173.90; Shareholders’ Offer $155.00*
This six bottle Collection contains two each of our Gold Medal winning wines.

Andrew Peller Signature Series Cabernet Franc

Andrew Peller Signature Series Chardonnay Sur Lie

Private Reserve Gamay Noir
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Auditors’ Report to the Shareholders of Andrés Wines Ltd.
We have audited the consolidated balance sheets of Andrés Wines Ltd. as at March 31, 2005 and 2004 and

the consolidated statements of earnings and retained earnings and cash flows for the years then ended. These

financial statements are the responsibility of the Company’s management. Our responsibility is to express an

opinion on these financial statements based on our audits.

We conducted our audits in accordance with Canadian generally accepted auditing standards. Those

standards require that we plan and perform an audit to obtain reasonable assurance whether the financial

statements are free of material misstatement. An audit includes examining, on a test basis, evidence support-

ing the amounts and disclosures in the financial statements. An audit also includes assessing the accounting

principles used and significant estimates made by management, as well as evaluating the overall financial

statement presentation.

In our opinion, these consolidated financial statements present fairly, in all material respects, the

financial position of the Company as at March 31, 2005 and 2004 and the results of its operations and its

cash flows for the years then ended in accordance with Canadian generally accepted accounting principles.

Chartered Accountants

Hamilton, Ontario

May 31, 2005

Management’s Responsibility for Financial Reporting
The accompanying consolidated financial statements have been prepared by management and approved by

the Board of Directors. Management is responsible for the integrity of the information contained in the

financial statements and other sections of this annual report. The financial statements have been prepared in

accordance with Canadian generally accepted accounting principles. To assist management in discharging its

responsibilities, the Company maintains a system of internal controls designed to provide reasonable assur-

ance that its assets are safeguarded; that only valid and authorized transactions are executed; and that accurate

and timely financial information is prepared. The Board of Directors ensures that management fulfills its

responsibilities for financial reporting and internal control. The Board exercises these responsibilities pri-

marily through the Audit, Finance and Risk Committee (the “Committee”). The Committee meets 

periodically with management and the Company’s auditors to ensure that its responsibilities are properly

discharged. The Committee also reviews the consolidated financial statements and recommends to the Board

of Directors that the statements be approved for issuance to shareholders. PricewaterhouseCoopers LLP,

Chartered Accountants, appointed by the shareholders as the Company’s auditors, have audited and

expressed their opinion on the accompanying consolidated financial statements of the Company.

john e. peller peter b. patchet

President and CEO Chief Financial Officer and 

Executive VP Human Resources
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C o n s o l i d a t e d  B a l a n c e  S h e e t s

as at march 31, 2005 and 2004. In thousands of dollars 2005 2004

Assets
Current assets

Accounts receivable (note 6) $ 14,132 $  1 2 , 8 0 1
Inventories (notes 3 and 6) 62,045 52,743
Prepaid expenses 2,531 2,949
Income taxes recoverable 693 –

79,401 68,493

Property, plant and equipment (notes 4 and 6) 55,897 53,871

Goodwill 23,759 23,793

Other assets (note 5) 3,762 817

$ 162,819 $ 146,974

Liabilities
Current liabilities

Bank indebtedness (note 6) $ 31,756 $ 24,546
Accounts payable and accrued liabilities (note 8) 14,795 10,508
Dividends payable 777 772
Income taxes payable – 218
Current portion of long-term debt (note 6) 2,250 2,568

49,578 38,612

Long-term debt (note 6) 17,313 19,563

Future income taxes (note 7) 8,760 7,491

75,651 65,666

Shareholders’ Equity
Capital stock (note 9) 7,244 6,814

Retained earnings 79,924 74,494

87,168 81,308

$ 162,819 $ 146,974

Commitments and contingencies (note 11) 

Approved by the Board of Directors

John E. Peller, President and CEO Brian J. Short, Director
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for the years ended march 31, 2005 and 2004. In thousands of dollars, except per share amounts 2005 2004

Sales $ 167,634 $ 1 5 5 , 9 1 0
Cost of goods sold, excluding amortization 96,660 90,705

Gross profit 70,974 65,205
Selling and administration 50,245 45,616

Earnings before interest and amortization 20,729 19,589
Interest 2,092 2,150
Amortization of plant, equipment and intangibles 5,369 4,830

Earnings before other items 13,268 12,609

Gain on sale of Alberta property (note 12) – 2,218

Earnings before income taxes 13,268 14,827

Provision for income taxes (note 7)
Current 4,461 3,441
Future 269 1,816

4,730 5,257

Net earnings for the year 8,538 9,570

Retained earnings – Beginning of year 74,494 68,010

Dividends
Class A and Class B shares 3,108 3,086

Retained earnings – End of year $ 79,924 $ 74,494

Net earnings per share (note 10)
Basic and diluted —
Class A shares $ 1.77 $ 2.01

Class B shares $ 1.54 $ 1.75

C o n s o l i d a t e d  S t a t e m e n t s  o f  E a r n i n g s  
a n d  R e t a i n e d  E a r n i n g s
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C o n s o l i d a t e d  S t a t e m e n t s  o f  C a s h  F l o w s

for the years ended march 31, 2005 and 2004. In thousands of dollars 2005 2004

Cash provided by (used in)
Operating activities

Net earnings for the year $ 8,538 $ 9,570
Items not affecting cash

Gain on sale of Alberta property (note 12) – (2,218)
Loss on disposal of property and equipment 55 15
Amortization of plant, equipment and intangibles 5,369 4,830
Future income taxes 269 1,816
Amortization of deferred financing costs 69 68

14,300 14,081
Changes in non-cash working capital items related to operations (note 13) (7,532) (9,930)

6,768 4,151

Investing activities
Cash proceeds from sale of Alberta property (note 12) – 2,627
Proceeds from disposal of property and equipment – 13
Purchase of property and equipment (7,406) (7,805)
Acquisition of business (note 2) (1,331) (4,868)

(8,737) (10,033)

Financing activities
Increase in deferred financing costs – (47)
Issue of Class A shares (note 9) 430 2,303
Increase in bank indebtedness 7,210 9,102
Repayment of long-term debt (2,568) (2,419)
Dividends paid (3,103) (3,057)

1,969 5,882

Increase in cash during the year – –

Cash – Beginning of year – –

Cash – End of year $ – $ –

Supplemental disclosure of cash flow information
Cash paid during the year for

Interest $ 2,074 $ 2,206
Income taxes 4,965 4,458
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march 31, 2005 and 2004. In thousands of dollars, except per share amounts

1 Significant accounting policies
These consolidated financial statements have been prepared in accordance with accounting principles 
generally accepted in Canada. Significant accounting policies adopted by the Company are as follows:

(A) Basis of consolidation
These consolidated financial statements include the accounts of the Company and all subsidiary companies.
The purchase method has been used to account for all acquisitions. The assets and liabilities of subsidiary
companies acquired are included at their fair value on acquisition. For the Rocky Ridge Vineyard Inc. joint
venture, the Company has recorded its proportionate share of the joint venture’s assets, liabilities, sales 
and expenses.

(B) Revenue
Revenues are recorded when title passes to the customer. Excise taxes collected on behalf of the federal
government, product returns, breakage and discounts provided to customers are deducted from gross 
revenue to arrive at sales.

(C) Inventories
Inventories are valued at the lower of cost and net realizable value. Cost is determined on an average cost basis.

(D) Property, plant and equipment
Property, plant and equipment are carried at cost less accumulated amortization. Amortization of plant and
equipment is calculated on the straight-line basis in amounts sufficient to amortize the cost of plant and
equipment over their estimated useful lives as follows:

Buildings 2.5% per year

Vineyards 5% per year

Machinery and equipment 7.5% to 20% per year

Vineyard amortization commences in the year the vineyard yields a crop which approximates 50% of expected
annual production.

(E) Deferred financing costs
Deferred financing costs are being amortized on a straight-line basis over the term of the related debt.

(F) Goodwill
Goodwill represents the cost of investments in subsidiaries in excess of the fair value of the net identifiable
assets acquired. Goodwill is not amortized but is tested for impairment on an annual basis to determine if its
fair value remains greater than or equal to book value.

(G) Intangible assets
Intangible assets include customer contracts and customer-based relationships recorded at estimated fair
value on the date of acquisition. These contracts are amortized on a straight-line basis over 12 to 15 years.

N o t e s  t o  C o n s o l i d a t e d  Fi n a n c i a l  S t a t e m e n t s
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(H) Impairment of long-lived assets
The Company reviews long-lived assets for impairment when events or circumstances indicate that the assets’
carrying amount may not be recoverable. When management determines that an impairment exists, the
impairment loss will be determined by comparing the carrying amount of the asset to its fair value.

(I) Net earnings per share
Basic net earnings per share has been calculated using the weighted average number of Class A and Class B
shares outstanding during the year and diluted net earnings per share has been calculated using the treasury
stock method (see also note 10).

(J) Segmented information
The Company and its subsidiary companies operate in a single segment, that being the production and
marketing of wine products, and service one geographic segment, that being Canada. A significant portion of
the Company’s sales are made to the liquor control boards in each province in which the Company transacts
business. During the year, export sales, which are primarily to the United States, amounted to approximately
$7,365 (2004 — $7,768).

(K) Measurement uncertainty
The preparation of consolidated financial statements in accordance with Canadian generally accepted
accounting principles requires management to make estimates and assumptions that affect the reported
amounts of assets and liabilities and disclosure of contingent assets and liabilities at the date of the consoli-
dated financial statements and the reported amounts of revenues and expenses during the reporting period.
Actual results may vary from the current estimates. These estimates are reviewed periodically and, as adjust-
ments become necessary, they are reported in earnings in the periods in which they become known.

(L) Fair value of financial instruments
Accounts receivable, accounts payable and accrued liabilities and short-term bank indebtedness are reflected
in these consolidated financial statements at carrying values which approximate fair values because of the
short-term maturities of these instruments. Long-term debt has a floating interest rate and its carrying
value, as reflected in the consolidated financial statements, approximates fair value.

(M) Income taxes
The Company follows the liability method of accounting for income taxes based on temporary differences.
Future income taxes are provided for all temporary differences between the financial reporting and tax bases
of assets and liabilities. Future income tax expense represents the change during the period in future income
tax assets and future income tax liabilities.

(N) Stock-based compensation plans
The Company has stock-based compensation plans, which are described in note 9. Compensation expense is
recognized, based on the fair value method of accounting, for stock options granted under the Company’s
stock option plan, for options issued after April 1, 2003.

(O) Asset retirement obligations
On April 1, 2004, the Company adopted the Canadian Institute of Chartered Accountants (“CICA”)
Handbook Section 3110 — Asset Retirement Obligations (“Section 3110”). Section 3110 applies to legal obli-
gations associated with the retirement of long-lived assets that result from the acquisition, construction,
development and/or normal operation of a long-lived asset. Under the new standard, a company is required
to record the fair value of a liability for an asset retirement obligation in the period in which it is incurred.
When the liability is initially recorded, the cost is capitalized by increasing the carrying amount of the related
long-lived asset. The cost is amortized over the asset’s useful life. The adoption of this standard had no
impact on the Company’s consolidated financial statements.
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(P) Hedging relationships
On April 1, 2004, the Company prospectively adopted the CICA Handbook Section 3865 – Hedges
(“Section 3865”). Section 3865 deals with the identification, designation and measurement effectiveness of
hedging relationships for the purpose of applying hedge accounting. Derivative instruments that qualify as
hedges are not recorded in a company’s financial statements. Subsequent changes in the derivatives’ fair value
are disclosed in the notes to the financial statements as unrealized gains or losses. Derivative instruments that
do not qualify as hedges, or are not designated as hedges by management, are recorded in the balance sheet at
their fair value and are remeasured on a quarterly basis. The unrealized gains or losses are recorded through
earnings as non-hedge derivative gains or losses. 

The Company’s derivative instruments consist of an interest rate swap and U.S. currency forward
exchange contracts. Management has designated these instruments as hedges. Accordingly, unrealized gains
and losses are not recorded through earnings. Additional information on these instruments is disclosed in
notes 6 and 11.

(Q) Employee future benefits
The Company sponsors a defined benefit pension plan for certain employees. The cost of the defined 
benefit pension plan is actuarially determined and includes management’s best estimate of expected plan
investment performance, salary escalation and expected retirement ages. Adjustments arising from plan
amendments or from actuarially determined gains or losses are amortized on a straight-line basis over the
average remaining service period of active employees.

The Company also sponsors a defined contribution pension plan. Company contributions to this 
plan are expensed as incurred.

2 Acquisitions
On January 25, 2005, the Company acquired all of the outstanding shares of Wine Not Inc. for cash
consideration of $1,331, including acquisition costs and net of assumed bank indebtedness. The Company
has also recorded approximately $405 of additional purchase consideration to be paid at a later date. Details
of net assets (liabilities) acquired are as follows: net working capital deficiency – ($322); property, plant and
equipment – $8; customer-based intangible assets – $3,050; and future income tax liability – ($1,000).
Thistransaction was accounted for using the purchase method. The results of operations from January 26,
2005 have been included in these consolidated financial statements.

On October 7, 2003, the Company acquired certain net assets of Distrivin Ltée and all of the out-
standing shares of Winexpert Inc. for cash consideration of $4,868, including acquisition costs and net of
acquired cash. Details of net assets acquired are as follows: net working capital – $1,861; property, plant and
equipment – $100; customer-based intangible assets – $438; and goodwill – $2,469. This transaction was
accounted for using the purchase method. The results of operations from October 8, 2003 have been
included in these consolidated financial statements.

3 Inventories

2005 2004

Packaging materials and supplies $ 7,598 $ 7,873

Bulk wine 37,407 28,118

Finished goods 17,040 16,752

$ 62,045 $ 52,743
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4 Property, plant and equipment

2005 2004

Cost Accumulated Net Cost Accumulated Netamortization amortization

Land $ 2,443 $ – $ 2,443 $ 2,433 $ - $ 2,433

Vineyards 8,944 1,572 7,372 8,863 1,189 7,674

Buildings 27,922 7,228 20,694 27,207 6,517 20,690

Machinery and equipment 60,522 35,134 25,388 54,774 31,700 23,074

$ 99,831 $ 43,934 $ 55,897 $ 93,277 $ 39,406 $ 53,871

5 Other assets

2005 2004

Customer-based intangible assets, net of accumulated amortization of $36 (2004 – $nil) $ 3,453 $ 439

Deferred financing costs, net of accumulated amortization of $169 (2004 – $100) 309 378

$ 3,762 $ 817

6 Bank indebtedness and long-term debt

2005 2004

Term bank loan $ 19,563 $ 21,813

Other debt – 318

19,563 22,131

Less: current portion 2,250 2,568

$ 17,313 $ 19,563

The Company has established the following credit facilities:
A demand loan facility with a borrowing limit of $43,000 (2004 – $38,000), which incurs interest at the
Royal Bank of Canada prime rate. As at March 31, 2005, the unused portion of this facility was $11,719 
(2004 – $13,454).

The term bank loan relates to a long-term debt facility with Bank of Montreal. The $25,000 facility 
is for a term of seven years maturing on October 1, 2009 and incurs interest at Bank of Montreal’s Banker’s
Acceptance rate plus 1.2%. The loan is repayable in monthly principal payments of $187. The Company also
entered into an interest rate swap which effectively fixed the interest rate on the term bank loan at 5.99% for 
the term of the debt. As at March 31, 2005, the fair value of the swap, which was calculated using year-end 
market rates, amounted to an unrealized loss of $651. The Company has no plans to unwind this position 
prior to maturity.

The Company also negotiated a separate term facility with Bank of Montreal to be used to finance future
acquisitions. This additional facility has a borrowing limit of $10,000 and as at March 31, 2005, the facility was
not utilized (see note 14).

The Company and its subsidiary companies have provided accounts receivable, inventories and property,
plant and equipment as security for these loan facilities.

Interest on long-term debt during the year was $1,231 (2004 – $1,403).
Annual principal repayments for the years ending March 31 are as follows:

2006 $ 2,250

2007 2,250

2008 2,250

2009 2,250

2010 10,563

$ 19,563
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7 Income taxes
The significant temporary differences giving rise to the future income tax liability are comprised of the
following:

2005 2004

Property, plant and equipment $ 5,710 $ 5,712

Goodwill and intangibles 3,110 1,789

Other (60) (10)

$ 8,760 $ 7,491

The Company’s income tax expense consists of the following:
2005 2004

Provision for income taxes at blended statutory rate of 35.0% (2004 – 35.4%) $ 4,644 $ 5,249

Permanent differences and non-deductible items 275 (65)

Large corporations tax 80 67

Future income tax rate changes – 545

Other (269) (539)

$ 4,730 $ 5,257

8 Employee future benefits
The Company has a defined benefit pension plan and a defined contribution savings plan for its employees.
The total expense for the defined contribution savings plan was $780 (2004 — $734). Information about the
defined benefit plan is as follows:

2005 2004

Plan assets

Fair value at beginning of year $ 4,119 $ 3,981

Actual return on plan assets 376 410

Employee contributions 10 10

Benefits paid (264) (282)

Fair value at end of year $ 4,241 $ 4,119

Plan obligation

Accrued benefit obligation at beginning of year $ 5,564 $ 5,275

Total current service cost 39 28

Interest cost 328 310

Benefits paid (264) (282)

Actuarial loss 79 233

Accrued benefit obligations at end of year $ 5,746 $ 5,564

Funded status

Plan deficit $ (1,505) $ (1,445)

Unamortized actuarial loss 1,254 1,345

Accrued benefit liability $ (251) $ (100)

Benefit plan expense

Current service cost $ 39 $ 28

Interest cost 328 310

Expected return on plan assets (280) (269)

Amortization of net actuarial loss, net of transition asset 64 119

Net benefit plan expense $ 151 $ 188
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The significant actuarial assumptions adopted in measuring the Company’s accrued benefit obligation and
benefit costs are as follows:

2005 2004

Discount rate 6% 6%

Expected long-term rate of return on plan assets 7% 7%

Rate of compensation increase 5% 5%

Retirement age 65 years 60 years

Expected average remaining service life 5 years 5 years

Expected return
The expected return on plan assets is based on a market-related value, specifically the settlement rate calcu-
lated in accordance with the Canadian Institute of Actuaries Standard of Practice for Calculating Pension
Commuted Values.

Amortization of actuarial gains and losses
All actuarial gains and losses, regardless of whether they fall inside a corridor defined as the greater of (a)
10% of the accrued benefit obligation and (b) 10% of the fair market value of the plan assets are amortized
over the expected average remaining service life, which is five years. Amortization begins in the fiscal year
immediately following the year in which the gains or losses are calculated.

Plan assets
The plan’s assets are held equally in three balanced funds: Trimark Growth Fund, JF Balanced Fund and
McLean Budden Balanced Fund. These funds are administered by Sun Life Financial.

Actuarial valuation 
The most recent actuarial valuation of the plan for funding purposes was performed as at December 31,
2004. The next actuarial valuation of the plan for funding purposes will be required no later than
December 31, 2007 or in the event of a plan amendment.

9 Capital stock

2005 2004

Authorized Issued Issued

Shares Amounts Shares Amounts

Class A shares, non-voting Unlimited 3,954,302 $ 6,844 3,921,092 $ 6,414

Class B shares, voting Unlimited 1,001,772 400 1,001,972 400

4,956,074 $ 7,244 4,923,064 $ 6,814

Class A shares are non-voting and are entitled to a dividend in an amount equal to 115% of any dividend paid
or declared on Class B shares. Class B shares are voting and convertible into Class A shares on a one-for-one
basis. During 2005, 200 Class B shares were converted into Class A shares (2004 – 1,000).

Stock option plan
The Company has a stock option plan and a stock appreciation rights plan for executives and directors. All
options under the plan are for Class A shares only and are for a term of five years from the date of grant. These
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options become exercisable with respect to 25% of the total number of shares subject to the option immediately
and 25% on each of the three successive anniversaries of the date of the grant. Options are subject to certain
conditions of service. The following options are outstanding as at March 31:

Number of shares subject to option

Exercise price per share Option expiry date 2005 2004

$  13.00 June 11, 2004 – 6,000

$ 12.50 June 6, 2006 – 25,000

$ 16.30 October 22, 2007 8,020 12,030

8,020 43,030

During 2005, no options to purchase Class A shares were issued (2004 – nil), 33,010 options were exercised
for proceeds of $430 (2004 – $2,303) and 2,000 options expired (2004 – nil). During 2005, there were 
no stock appreciation rights exercised (2004 – 3,125). In 2004, the Company recorded an expense of $28
related to the exercise of stock appreciation rights. As at March 31, 2005, 4,010 (2004 – 10,010) options 
were exercisable under the terms of the stock option plan.

Effective April 1, 2003, the Company commenced accounting for all stock options granted on or after
April 1, 2003 using a fair value based method that recognizes the compensation cost as an expense in the 
period. No new options have been granted since April 2003. As permitted by CICA Section 3870 — Stock-
Based Compensation, the Company applied the intrinsic value based method of accounting for stock options
granted to employees and directors subsequent to April 1, 2002 but before April 1, 2003. Accordingly, no
compensation cost has been recognized for the stock option plan. The pro forma effect on earnings of the
additional compensation cost of options granted during the periods presented was not significant.

Stock purchase plan
The Company’s employees and directors participate in a Company-sponsored stock purchase plan. Under the
terms of the plan, employees can purchase up to 200 Class A shares and directors can purchase up to 250 Class
A shares on the open market on an annual basis. Employees are required to pay 67% of an established market
price per Class A share whereas directors are required to pay 50%. The Company is responsible for the
remainder of the cost and during 2005 expensed $191 (2004 — $87) related to this program. Officers of the
Company also participate in a long-term incentive program, which is used to purchase Class A shares of the
Company on the open market.

10 Net earnings per share
The following is a reconciliation of the weighted average number of shares outstanding for basic and diluted
net earnings per share computations:

2005 2004

Net earnings $  8,538 $  9,570

Class A Class B Class A Class B

Weighted average number of shares outstanding 3,948,225 1,001,822 3,882,514 1,002,890

Dilutive effect of options 2,600 – 13,861 –

Weighted average number of shares outstanding – diluted 3,950,825 1,001,822 3,896,375 1,002,890

Net earnings per share – basic and diluted $ 1.77 $ 1.54 $ 2.01 $ 1.75

The dilutive effect of outstanding stock options on net earnings per share is based on the application of the
treasury stock method. Under this method, the Company assumes that the proceeds from the potential 
exercise of such stock options are used to purchase Class A non-voting shares.



32 Andrés Wines Ltd. Annual Report 2005

11 Commitments and contingencies
Future minimum lease payments as at March 31, 2005 under long-term non-cancellable leases are as follows:

2006 $ 2,739

2007 1,732

2008 1,210

2009 996

2010 866

Thereafter 871

$ 8,414

At March 31, 2005, the Company held $6,100 in U.S. dollar foreign exchange forward contracts at an average
rate of $1.24 expiring at various dates to February 2006. These contracts are designated as hedges against
future inventory purchases. Resulting gains and losses from the use of these instruments are recorded upon
maturity of the transaction. At March 31, 2005, the unrecognized loss on these contracts amounted to US$171.

The Company has a 50% equity interest in Rocky Ridge Vineyards Inc. and has guaranteed that compa-
ny’s bank indebtedness in the amount of up to $1,750. The Company also has a 33N% equity interest in the
Niagara-on-the-Lake Culinary School Inc. and has provided a guarantee on loans in the amount of $250.

12 Gain on sale of Alberta property
During fiscal 2004, the Company sold the land and building related to its Alberta winery facility, for gross
proceeds of $2,627. The sale resulted in a pre-tax gain of $2,218 (after-tax — $1,699).

13 Non-cash working capital items
The change in non-cash working capital items related to operations is comprised of the change in the 
following items:

2005 2004

Accounts receivable $ (1,064) $ (1,332)

Inventories (9,302) (3,535)

Prepaid expenses 418 (1,531)

Income taxes recoverable (693) –

Accounts payable and accrued liabilities 3,615 (2,619)

Income and other taxes payable (506) (913)

$ (7,532) $ (9,930)

14 Subsequent events
On May 2, 2005, the Company acquired certain assets of Thirty Bench Winery, located on the Beamsville
Bench in Ontario, for consideration of approximately $4,500.

On May 25, 2005, the Company acquired 100% of the shares of Cascadia Brands Inc. (“Cascadia”),
located in Vancouver and the Okanagan Valley, British Columbia, for a cost of approximately $41,000, which
includes related transaction costs. The Company assigned debt of $11,000 on the acquisition which was subse-
quently refinanced as set out below.

As a result of these acquisitions, on May 25, 2005, the Company obtained additional financing from Bank
of Montreal in the amount of $50,000. The additional financing consisted of two separate credit facilities:

i) A seven-year term bank loan of $35,000, which requires monthly payments of $250 plus interest 
and matures on May 31, 2012. The Company entered into an interest rate swap which effectively 
fixed the interest rate on this term bank loan at 5.3%.

ii) A bank loan in the amount of $15,000, which is fully due and payable on May 31, 2006. This 
facility will incur interest, payable each month, at a Banker’s Acceptance rate plus 1.5%.
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In thousands of dollars,
except per share amounts 2005 2004 2003 2002 2001 2000 1999 1998 1997 1996

Sales and earnings
Net sales $ 167,634 $ 155,910 $ 147,856 $139,008 $134,358 $133,638(1) $135,446 $ 118,668 $ 98,139 $ 79,486

Earnings before interest,

income taxes and 

unusual items 15,360 14,759 14,183 11,673 10,168 12,729 13,706 13,377 11,660 9,648

Net earnings 8,538 9,570(5) 6,929 5,325 4,053(3) 11,311(2) 5,653 6,732 6,507 5,420

Financial position
Working capital $ 29,823 $ 29,881 $ 27,369 $ 24,622 $ 14,750 $ 23,467 $ 23,115 $ 24,512 $ 19,245 $ 24,638

Total assets 162,819 146,974 132,006 133,300 132,967 126,232 128,063 126,085 74,770 57,056

Shareholders’ equity 87,168 81,308 72,521 68,560 66,114 65,027(2) 56,265 53,504 49,204 45,404

Per share 
Net earnings

Basic $ 1.77(4) $ 2.01(4)(5) $ 1.50(4) $ 1.16(4) $ 0.86(3) $ 2.39(2) $ 1.20 $ 1.44 $ 1.40 $ 1.17

Diluted 1.77(4) 2.01(4)(5) 1.49(4) 1.15(4) 0.84(3) 2.29(2) 1.18 1.40 1.38 1.17

Dividends(1)

Class A shares, non-voting $ 0.644 $ 0.644 $ 0.644 $ 0.644 $ 0.644 $ 0.644 $ 0.644 $ 0.644 $ 0.598 $ 0.598

Class B shares, voting 0.560 0.560 0.560 0.560 0.560 0.560 0.560 0.560 0.520 0.520

Number of shares 
outstanding

Class A shares, non-voting 3,954,302 3,921,092 3,741,082 3,740,832 3,732,082 3,726,610 3,687,510 3,683,210 3,646,060 3,645,060

Class B shares, voting 1,001,772 1,001,972 1,002,972 1,002,972 1,004,972 1,010,444 1,012,444 1,012,444 1,013,344 1,041,344

4,956,074 4,923,064 4,744,054 4,743,804 4,737,054 4,737,054 4,699,954 4,695,654 4,659,404 4,686,404

Other information
Return on average

shareholders’ equity 10.1% 10.2% 9.8% 7.9% 7.0% 10.5% 10.3% 13.1% 13.8% 12.3%

Return on average

capital employed 11.5% 12.3% 12.5% 10.3% 9.2% 11.8% 12.5% 16.0% 22.3% 20.7%

(1) Includes two months’ net sales of Quebec operations, sold May 31, 1999.

(2) Includes an after-tax gain of $5.2 million from the sale of the Quebec winery.

(3) Includes a pre-tax loss of $1.0 million on the settlement of a lawsuit for the co-packing of flavoured water in 1993.

(4) Net earnings per share for the year are for Class A shares only.

(5) Includes an after-tax gain of $1.7 million from the sale of the Alberta winery.

Te n - y e a r  S u m m a r y
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AJAX
30 KINGSTON RD. W.
(905) 428-7829

260 KINGSTON RD. E.
(905) 428-6500

955 WESTNEY RD. S.
(905) 683-1705

ANCASTER
977 GOLF LINKS RD.
(905) 648-1465

AURORA
15500 BAYVIEW AVE.
(905) 726-2454

15278 YONGE ST.
(905) 841-6467

BARRIE
11 BRYNE DR.
(705) 725-8121

201 CUNDLES RD. E.
(705) 739-1553

BOLTON
487 QUEEN ST. S.
(905) 857-4166

BRAMALEA
HIGHWAY 7 & DIXIE RD.
(905) 793-4246

BRAMPTON
930 NORTH PARK DR.
(905) 793-9071

227 VODDEN ST.
(905) 459-2386

BURLINGTON
1250 BRANT ST.
(905) 319-8670

2025 GUELPH LINE
(905) 336-3849

5353 LAKESHORE RD.
(905) 681-8282

4025 NEW ST.
(905) 632-8580

3505 UPPER MIDDLE RD.
(905) 336-9101

CAMBRIDGE
400 CONESTOGA BLVD.
(519) 624-1103

180 HOLIDAY INN DR.
(519) 651-1145

COLLINGWOOD
640 FIRST ST. EXTENSION
(705) 444-1730

12 HURONTARIO ST.
(705) 446-2237

EAST YORK
1605 BAYVIEW AVE.
(416) 481-2333

1015 BROADVIEW AVE.
(416) 467-7760

ETOBICOKE
245 DIXON RD.
(416) 614-8082

4242 DUNDAS ST. W.
(416) 237-9143

380 THE EAST MALL
(416) 695-9567

FERGUS
800 TOWER ST. S.
(519) 787-7721

GLOUCESTER
1224 PLACE D’ORLEANS
(613) 834-9924

GUELPH
297 ERAMOSA RD.
(519) 824-7922

160 KORTRIGHT RD. W.
(519) 837-9293

167 SILVER CREEK PARKWAY
(519) 837-0540

HAMILTON
75 CENTENNIAL PARKWAY
NORTH
(905) 561-4504

50 DUNDURN ST. S.
(905) 528-4003

1579 MAIN ST. WEST
(905) 522-8882

KESWICK
24018 WOODBINE AVE.
(905) 476-8544

KINGSTON
1048 MIDLAND AVE.
(613) 389-6139

KITCHENER
46 – 875 HIGHLAND RD. W.
(519) 742-5844

750 OTTAWA ST. S.
(519) 745-2183

1375 WEBER ST.
(519) 893-0382

LONDON
1030 ADELAIDE ST. N.
(519) 679-3717

1244 COMMISSIONERS RD.
(519) 657-7517

1201 OXFORD ST. W.
(519) 657-4742

395 WELLINGTON RD. S.
(519) 649-7180

785 WONDERLAND RD. S.
(519) 471-5312

3040 WONDERLAND RD. S.
(519) 668-2224

MISSISSAUGA
5602 – 10TH LINE W.
(905) 858-0123

2150 BURNHAMTHORPE
RD. W.
(905) 820-9958

4040 CREDITVIEW RD.
(905) 848-5390

1151 DUNDAS ST. W.
(905) 276-7103

1240 EGLINTON AVE. W.
(905) 819-0202

4099 ERIN MILLS 
PARKWAY
(905) 607-6246

6040 GLEN ERIN DR.
(905) 858-2443

250 LAKESHORE RD. W.
(905) 274-2280

1865 LAKESHORE RD. W.
(905) 823-5746

3163 WINSTON
CHURCHILL BLVD.
(905) 569-1556

NEPEAN
1460 MERIVALE RD.
(613) 723-5507

59 ROBERTSON RD.
(613) 820-7219

NEWMARKET
1111 DAVIS DR.
(905) 853-0401

16640 YONGE ST. N.
(905) 830-3448

17725 YONGE ST. N.
(905) 953-1269

18200 YONGE ST.
(905) 895-2412

NORTH YORK
3090 BATHURST ST.
(416) 256-0462

3501 YONGE ST.
(416) 481-7699

OAKVILLE
321 CORNWALL RD.
(905) 844-2662

511 MAPLE GROVE DR.
(905) 338-3042

280 NORTH SERVICE RD.
(905) 845-4300

1500 UPPER MIDDLE RD. W.
(905) 844-2662

ORANGEVILLE
50 – 4TH AVE.
(519) 942-8752
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OSHAWA
1300 KING ST. E.
(905) 728-3767

285 TAUNTON RD. E.
(905) 571-6167

OTTAWA
2515 BANK ST.
(613) 523-5837

2 – 3320 MCCARTHY RD.
(613) 521-3662

OWEN SOUND
1150 SIXTEENTH ST. E.
(519) 371-8664

PETERBOROUGH
661 LANSDOWNE ST.
(705) 742-9601

SCARBOROUGH
3221 EGLINTON AVE. E.
(416) 267-2795

SIMCOE
470 NORFOLK ST. S.
(519) 426-1033

ST. CATHARINES
111 – 4TH AVE.
(905) 988-1977

285 GENEVA ST.
(905) 646-7363

221 GLENDALE AVE.
(905) 688-4767

411 LOUTH ST.
(905) 685-9779

318 ONTARIO ST.
(905) 685-8898

600 ONTARIO ST.
(905) 934-7430

ST. THOMAS
1063 TALBOT  ST.
(519) 633-6343

STONEY CREEK
102 HIGHWAY 8
(905) 664-3188

TORONTO
87 AVENUE RD.
(416) 923-6336

2273 BLOOR ST. W.
(416) 766-8654

656 EGLINTON AVE. E.
(416) 485-0093

50 MUSGRAVE ST.
(416) 693-6336

125 THE QUEENSWAY
(416) 201-8221

228 QUEENS QUAY
(416) 598-8880

45 RIPLEY AVE.
(416) 604-4343

3143 YONGE ST.
(416) 488-7114

UXBRIDGE
321 TORONTO ST. S.
(905) 852-5008

VANIER
100 MCARTHUR RD.
(613) 749-9618

VAUGHAN
9200 BATHURST ST.
(905) 707-6118

2911 MAJOR MACKENZIE DR.
(905) 303-9112

WATERLOO
450 ERB ST. W.
(519) 747-5897

315 LINCOLN RD.
(519) 746-7226

WELLAND
821 NIAGARA ST.
(905) 714-9521

WHITBY
1615 DUNDAS ST. EAST
(905) 728-4118

200 TAUNTON RD.
(905) 668-7568

YORK
3671 DUNDAS ST. W.
(416) 762-8635
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2005 Annual 
Shareholders Meeting

The 2005 Annual Meeting of
Shareholders will be held at: 

PELLER ESTATES WINERY 
290 John Street East 
Niagara-on-the-Lake, Ontario 
on Wednesday, August 10, 2005 at
3:00 p.m.

Shareholder Information



Andrés Wines Ltd. is a leading producer and marketer of quality
wines in Canada. With wineries in British Columbia, Ontario and Nova
Scotia, the Company markets wines produced from grapes grown in
Ontario’s Niagara Peninsula, British Columbia’s Okanagan Valley and
vineyards around the world.  

The Company’s award-winning premium brands include Peller Estates, Trius, Hillebrand

Estates, Thirty Bench, Sandhill, Copper Moon, and Calona Vineyards Artist Series VQA wines.

Complementing these premium brands are a number of popular-priced products including

Hochtaler, Domaine D’Or, Schloss Laderheim, Royal and Sommet. With a focus on serving the

needs of all wine consumers, the Company also produces and markets consumer-made wine kit

products through Winexpert Inc. and Vineco International. In addition, the Company owns and

operates Vineyards Estate Wines and WineCountry Vintners, an independent wine retailer in

Ontario with more than 100 well-positioned retail locations.

Andrés also markets and sells its ultra-premium wines and icewines in a number of export

markets, including the United States, Asia and Europe.

With the acquisition of Cascadia Brands Inc., the Company also markets craft beer under the

Granville Island brand and spirits under International Potters Distillers.

Andrés common shares trade on the Toronto Stock Exchange (symbols ADW.NV.A and ADW.B).
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